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AGRICULTURE AND FOOD — WESTERN AUSTRALIA WORTH SHARING BRAND CAMPAIGN 
Statement by Minister for Agriculture and Food 

HON MARK LEWIS (Mining and Pastoral — Minister for Agriculture and Food) [2.10 pm]: 
Last Friday, I joined the Premier and my colleagues the Minister for State Development and the 
Minister for Regional Development to launch an exciting new Liberal–National government initiative for the 
Western Australian agrifood sector. This initiative is aimed at helping Western Australian agrifood producers 
raise the profile and recognition of their products overseas. The Western Australia Worth Sharing brand 
campaign highlights all the very best that our state’s agrifood industry has to offer. It represents 
Western Australian produce grown in clean, fresh air under blue skies. It signifies our modern agriculture and 
production methods and high food safety standards, which are greatly valued in international markets. 
Western Australia Worth Sharing encompasses a distinctive logo featuring Western Australia and a website 
where people from overseas can learn more about and connect with companies exporting WA produce. This is 
a three-year, $8.1 million initiative funded through the government’s royalties for regions Seizing the 
Opportunity Agriculture initiative. 

Over the years I have travelled overseas, particularly in Asia, and the constant message that always comes 
through is that consumers see Australia, and increasingly Western Australia, as a large protected island with 
a highly developed economy with wide-open spaces. We know this image is to our competitive advantage, but it 
is not by accident that we maintain this, as we have very strict biosecurity controls. Our biosecurity controls and 
supply chain settings are vital to both enhance and protect the state’s reputation as a world-class producer of clean, 
safe foods. Western Australia enjoys freedom from pests and diseases that are present in many other parts of the 
world and in some other Australian jurisdictions. In 2015–16, no major incursions of pests and diseases occurred 
thanks to the Department of Agriculture and Food’s strengths in interstate quarantine processes and procedures. 
For example, Western Australia is free of Queensland fruit fly, myrtle rust, Russian wheat aphid, codling moth, 
coffee bean weevil and more than 200 weeds, just to name a few. During 2015–16, more than 51 000 kilograms of 
quarantine-risk material was seized and 75 significant pests and diseases were intercepted. Almost 
150 000 vehicles and flights and 2.8 million airline passengers entered the state, policed by our quarantine staff. 
This work, coupled with other measures like livestock tracking, highlights Western Australia’s commitment to 
biosecurity and food safety. This translates into our agricultural products being seen as safe, quality, premium 
food that we proudly want to share. Safe, fresh food is a key point of difference that we are proud of. 
The other key message is that consumers want to know more and more about where this food comes from and 
who produces it. Western Australia Worth Sharing taps into these key attributes and will allow our premium 
producers to connect and share their stories with our international consumers. Collectively, our efforts will 
ensure that WA produce remains worth sharing now and into the future. 
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